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Objectives The objectives and goals of this training are:

e Understand the key components of identity, visibility, and market
positioning for building a strong personal brand.

e Learn how to create a consistent and authentic professional
identity.

e Explore strategies to increase visibility both online and offline.

e Discover techniques to position yourself as a trusted authority in
your field.

Learning outcomes At the end of this module, you will be able to:

e Define their professional identity and unique values.

e Create a consistent and compelling personal brand message.

e Apply tools to enhance personal brand visibility on social media,
events, and digital platforms.

e Develop strategies to position themselves as thought leaders in
their area of expertise.

Content index Course 1: Self-Brand Building: Identity, Visibility, and Market Positioning

Unit 1: Building Your Identity: The Foundations of Personal Branding
Section 1.1: Defining Your Personal Brand: Values, Purpose, and Skills
Section 1.2: Authenticity and Consistency: Keys to a Credible Brand

Unit 2: Visibility Strategies: Connecting with Your Audience
Section 2.1: Using Social Media to Promote Your Personal Brand
Section 2.2: Networking and Events: Online and Offline Presence
Section 2.3: Creating Strategic Content: Blogging, Videos, and
Storytelling

Unit 3: Market Positioning: Becoming a Recognized Authority
Section 3.1: Competitive Analysis: How to Differentiate Yourself
Section 3.2: Establishing Credibility and Authority in Your Niche
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Audience

Section 3.3:

Building Relationships and Engagement with Your
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Course 1: Self-Brand Building: Identity, Visibility, and Market Positioning

Unit 1: Building Your Identity: The Foundations of Personal Branding
Section 1.1: Defining Your Personal Brand: Values, Purpose, and Skills
A personal brand is the unique combination of values, purpose, and skills
that define how others perceive you professionally.
e Values: Reflect on what drives you as a professional. Define the
core principles that align with your work.
e Purpose: Identify your mission and the impact you aim to achieve.
e Skills: Highlight both technical and soft skills that differentiate you
in the market.
By aligning these three components, you will create a clear and
consistent message that resonates with your target audience.
Section 1.2: Authenticity and Consistency: Keys to a Credible Brand
Authenticity builds trust, while consistency reinforces recognition.
e Authenticity: Be genuine in how you present yourself. Avoid
imitating others and instead focus on showcasing your uniqueness.
e Consistency: Ensure your professional profiles, messaging, and
visual presence align across platforms (LinkedIn, websites, social
media).
Together, these qualities establish credibility and help others understand
who you are and what you stand for.

Unit 2: Visibility Strategies: Connecting with Your Audience

Section 2.1: Using Social Media to Promote Your Personal Brand
Social media is a powerful tool for connecting with your audience and
showcasing your expertise.

e LinkedIn: Build your professional network, publish thought
leadership content, and engage with industry professionals.

e Instagram and TikTok: Use visually engaging and dynamic content
(stories, reels, short videos) to humanize your brand and share
behind-the-scenes work.

e Consistency: Post regularly, engage with your audience, and
analyze metrics to refine your approach.

Section 2.2: Networking and Events: Online and Offline Presence
Effective networking amplifies your visibility and creates opportunities for
collaboration.

¢ Online Networking: Attend webinars, participate in LinkedIn
groups, and reach out to professionals with personalized messages.

e Offline Networking: Attend workshops, industry events, and
conferences to create meaningful in-person connections.

e Follow-Up: Always nurture new connections by following up after
meetings and events to maintain engagement.
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Section 2.3: Creating Strategic Content: Blogging, Videos, and Storytelling
Content creation helps establish thought leadership and keeps your
audience engaged.

e Blogging: Share insights, experiences, and tips relevant to your
niche.

e Videos: Use short-form videos (TikTok, Instagram reels) or long-
form (YouTube, LinkedIn videos) to showcase expertise and
personality.

e Storytelling: Humanize your brand with stories that highlight your
challenges, growth, and success. This builds an emotional
connection with your audience.

Unit 3: Market Positioning: Becoming a Recognized Authority
Section 3.1: Competitive Analysis: How to Differentiate Yourself
To stand out, it’s essential to analyze competitors and identify what makes

you unique.
¢ Identify Competitors: Research professionals or brands in your
niche.

o Differentiate: Highlight unique skills, experiences, or approaches
that others lack.
e Offer Value: Consistently communicate how you provide solutions
to your audience’s needs and challenges.
Section 3.2: Establishing Credibility and Authority in Your Niche
Becoming a trusted expert requires demonstrating value and engaging
consistently.
¢ Thought Leadership: Publish articles, host webinars, or contribute
to industry discussions.
e Credentials: Share certifications, experiences, and achievements
that reinforce your expertise.
e Community Engagement: Join forums or groups where you can
offer advice and participate in discussions.
Section 3.3: Building Relationships and Engagement with Your Audience
Engaging with your audience is key to maintaining visibility and trust.
e Respond Actively: Reply to comments, messages, and feedback
promptly.
e Collaboration: Partner with other professionals or influencers to
expand your reach.
e Consistency: Regularly share valuable content and insights to stay
top-of-mind with your audience.
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Glossary (max 5 terms)

Self-evaluation (multiple
choice queries and answers)
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Personal Branding: The perception of your values, skills, and personality in
a professional environment.

Authenticity: The practice of presenting yourself in a genuine, consistent,
and relatable manner.

Visibility: The degree to which your personal brand is known and
recognized.

Networking: Building meaningful professional connections to add mutual
value.

Market Positioning: Strategic efforts to distinguish yourself as a top
authority in your area.

1. What is the foundation of a strong personal brand?
a) Technical skills

b) Social media presence

c) Authenticity

2. Which strategy helps improve visibility on social media?
a) Avoiding online platforms

b) Posting engaging and consistent content

c¢) Using outdated profiles

3. What is essential for positioning yourself as a trusted authority?
a) Copying competitors' content

b) Providing valuable insights and consistent engagement

¢) Avoiding audience interaction

4. What tool helps build meaningful professional connections?
a) Ignoring events and outreach

b) Networking (online and offline)

¢) Limiting communication to emails

5. How can you differentiate yourself from competitors?
a) Highlighting unique skills and experiences

b) Following the same strategies as others

c¢) Focusing only on paid promotions
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Resources

(videos, reference link) 1. Videos and Talks:

"Building a Personal Brand" — TED Talk by Jacob Cass
Watch on YouTube

"Gary Vaynerchuk: Personal Branding and Social Media
Marketing"
Watch on YouTube

2. Online Learning Platforms:
HubSpot Academy: Inbound Marketing Certification
Access HubSpot Academy

Google Digital Garage: Fundamentals of Digital Marketing
Visit Google Digital Garage

LinkedIn Learning: Personal Branding and Career Development
Courses
Explore LinkedIn Learning

3. Practical Tools:
LinkedIn: Profile Optimization and Networking
Optimize on LinkedIn.
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https://www.youtube.com/watch?v=EhqZ0RU95d4
https://academy.hubspot.com/courses/inbound
https://skillshop.exceedlms.com/student/collection/654330-digital-marketing?locale=en-GB
https://www.linkedin.com/learning/topics/personal-branding
https://www.linkedin.com/
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Canva: Visual Design for Personal Branding
Start Designing on Canva.

Hootsuite: Social Media Management and Analytics
Use Hootsuite.
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